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its 1oz, microwaveable bosvls, which
retail from the relrigerated sections of
supermmarkeis, an area II'|l_'i'L'ah'-II:||g|:|-'
s as the "|:-r'|.l|.|]|.5|=d land”™ [or the
slrA kel

Chilled or refrigerated. soup s big
husiness in Eurape, where sales have
tlomtlaled over just the past our years.
[ the LL5., same estimate that chilled
soup  could  eventually
aeenunt for as naeh ag 246G
ol the soup market. Dallar
sales ol relrigerated soups,
s well a5 Irozen soups, are
painted in the right direc-
tion, growing 1296 [or the
vear ended December i,
2iHp0 according i
ACMielsen. That's several
tirnes the 265 dollar zales
growth o sanned soup over
thee sarme period.

SOUP FOR ALL SEASONS
Though relrigeration
il rebheces abvioas distribis-

Walnut Acres-1s launching a new
soup line featuring several flavor
classics "with a twist.” Prepared
using less sodium than competing
brands — thanks to state-of-the-arl
production technigues — Walmut
Acres Soups are belng launched in
cight chefinspired flavors, inclad-
ing: Autumn Harvest {pumpkin
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tion challenges, it alao seis
thie stage for llavor experimentation.
Companies like San Francisco-based
Corvenl Girclen Sdmap use [regh inoracli-
eikls and inssason vegelables, rotating
lavors according (o the secason
Resinloreing the “fresh” theme, all o
Covvend Garden’s 2oups are packngedd
in yaliled milk cartons. Seasonal adedi-
tioms o the company's line for this
past pear included Split Pea & Bacon
am] Spicad Butternut Squash for win-
Lier, Minestrone with Spring Vegetables
ancd Asparagus for spring, and Thai
Spinach amd Spicy Corn Chowder lor
Lhe sammer season.

Chilled soup certainly has exciting
possibilities, but ane aren offers
potentially greater gains. Organic
foods mny well own the next decade.
Curreni etlimates are that just one in

"'-.""'-'"“-'-'=""I'-":-. coneler ar anelk fora Sieanl™ vedy i 20 miorinles.

ten houscholds purchase organic
proeducts, But that number is expect.
e b quadruple within the pext thres
Lo five wears. I that happens, brands
like Walnut Acres of Arlington, Va

stand ta profit handsamely. One of
America's oldest organic brands
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et dfs anerer dime of

carife-siple glass jors

squash and potatoe, enriched with
cream, aniens, apple juice concen-
trate. monfat milk and seasonings)
Country Corn Chowder, Ginger
Carrat, Zesty Tomate and Classic
Minestrone. What's more, the line |5
piackaged In attractive 15-0z. clear
alass carales, which not only look
much different than the mn-ol-the-
mill soup can. bul are easy Lo pour
from and handle,

PRETTY COOL PACKAGING
Aseptie cartons alfer similar advan-
tages with ane important difference;
they won't shatter when dropped.
These cartons
are Lhe package
ol chaice for Palo
Alto, Calil-based
Imagine Foods,
Inc's  Imagine
Matural Soups
lime. “Howl™ pack-
aging is another
tevelopment Lo
walech om  the
packaging front, with lines like the
atorementionesd Bettbe Cuaisine, as well
as Petaluma, Calif-hased Fantastic
Fonds™ Rig Soup Noodle Bowls, The
Big Bowls are about 50% Iar:;rLr than
moest soup cups and come in flavors
such as Spring Yegetable and
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Frrmiénzhic Foods® Spup & Ligp
Recipe Mex car be wseel w4 4
gLy, dry iF Sersnmog.

Mandarin Broceoli, badly Tull
cf organic Aslan-style no-
dles,

Look for mare innowstion
I organic soups, with prod-
ucks such as Fantastic
Foods™ Soup & Dip Recipe
Wix, It's hailed as the first
all-matural  combination
soup, dip and recipe mix
made with organic ingredients ancd
designed for health-conscious con
sumers an the o, Amd @2 set for maore
products sweh as Wondstook Cirginics
Soup, said to ke the first and anly
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ShriAnn's irtroduced chickr soups md

diroities to it cortifivd argmndc e,

[resh frozen organic smep made from a
hase. not sim pl:.' from water, 1875 “Dack
tn baskes” for flavors as more lirms s
real 2oup atock, coupled with inonowa.
thve idpas, to produce novel combing-
thona ol ingredients palred with user-
[riendly packoging to keep soup lovers
coaning back for more, HPE

Tome Veerbile, a new prodicts mare
fesding profesziomal, fas maore than 15
ears i ErfheriEnde 1T COREITIEF |'.irJl.'-'-!-
aped goods reporing and aeelysis He
iz e general manager of Marketing
Mmfelfivence Servive L, 84730 Rogte
G, NMopfes, WY MSI2O725 (TI6)3T4-
UG et 28 pleone ), (TTGAT-E20T
flaxcl; mu@pradacisean, coen (ewead |
. produciscan, corr § Wel site )
Tom eelcomes Ingrimes
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